


Reviving an Icon.
Redefining Urban Transport.

Investing in a Sustainable Future.

Key Business Drivers:

Urban Mobility Trends: Increasing
urbanization and the demand for agile,
eco-friendly transportation continues growth
in the scooter and motorcycle segment.

Electrification: The shift toward electric

models, supported by environmental
regulations and consumer preferences, is

contributing to the market's expansion.

Technological innovation: Advances in
pattery technology, connected features, and
design are making these vehicles more

attractive to a broad customer base, including

younger Consumers.

“With a significant increase in volumes, the e-scooter market is fast
shifting towards low-cost, moderate-speed vehicles. The bottom
end of the market is very crowded and is fair play for Indian and

Chinese brands. But there is still a premium market, which the
Cezeta Type 507 e-scooter will aim for.

Cezeta has a historic revelence in CEE markets as there is no
current brand leader in this segment. It has lifestyle appeal an
iconic style (matched only by Vespa) and by combining
locally-made high-tech components (batteries, throttle, display)
with a high dose of off-the-shelf components it can be delivered
at an optimized cost to market.

Our business model is built on long-term customer relationships,
ensuring sustained lifetime profit streams. By focusing on our

specific local market, we can maximize efficiency, brand loyalty,
and operational success. Building on our previous venture, we

have refined our approach by learning from past challenges,
applying those insights to create a more resilient and scalable
strategy. With a clear exit strategy in place, investors can expect
well-defined pathways to profitability and returns, making this a
strategically sound and financially rewarding opportunity.”

NEIL EAMONN SMITH - CEO



Achievements to Date

2015-2020

Developed and homologated Type 506 electric scooter, Czechia's first EV.
Sold 60 scooters across 10 EU countries (x18m KC) and built a sales pipeline of 200 leads.

Company closed due to COVID-related export restrictions.

2021-Present

Setup small Prague EV research, assembly and sales operation.
Gained comprehensive experience In collaborating with Asian partners across business operations

Gained expertise In battery manufacturing processes and quality control.

Sold 25 scooters in Czechia (=4m KC) with 500 potential leads in the pipeline.

Tested an efficient production method for Type 507 and developed the MVP.



Introducing the Type 507

A bold new era for Cezeta— combining local high-tech expertise with off-the-shelf
components to deliver a modernised design, smart urban mobility, and
class-leading performance at an affordable price.

Smart Display and Connectivity Iconic Redesign
Developed by Cezeta and integrated with From a leading Czech auto designer, it
advanced tech for navigation, diagnostics, delivers the recognizable Cezeta DNA while
and seamless rider interaction. embracing a fresh, modern look.

Batteries Sustainably Built In-House
Designed and manufactured by Cezeta for
200km range, longevity, and environmental

responsibility.
Rapid Charging Custom-Tuned Electric Powertrain
Equipped with our custom-made 3.3kRW fast Powered by Cezeta’s proprietary software and
charger for minimal downtime and maximum throttle system for smooth, responsive

convenience. acceleration and 100km./h top speed.
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Adoption Barriers
The Type 507 is designed to offer solutions to the most common complaints
regarding electric scooters.

Limited Range & Battery Life Performance Trade-offs
Current models often face range anxiety due to short Some models compromise on acceleration, top speed, or
distances <100km per charge. The Type 507 oifers up to handling due to battery placement. Cezeta’s traditional
200kRM. design Is ideal for optimising these factors.
Charging Infrastructure & Time Design & Aesthetic
Long charging times and sparse charging networks Functional design often overshadows style, limiting

© reduce convenience. The Type 507 charges as fast as an appeal to younger, style-conscious customers. Cezeta
average electric car. < has the same appeal as Vespa being an icon of design.
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e, « High Upfront Costs LS -~ Battery Degradation Concerns
Higher purchase prices compared to conventlonal - Worrles about long-term battery performance and
models can deter prrce—sensrtwe.buyers The Type 507 is mamtenance affect confidence in electric vehicles. Cezeta
competitive with similar premium ICE models. will focus on its own battery production as a solution.
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Neill Eamonn Smith

FOUNDER & CEO

The visionary behind the revival of Cezeta. With a
packground in finance and international business, Neil led
the transformation of Cezeta into a modern electric
vehicle manufacturer between 2014 and 2020. Under his
leadership. Cezeta launched the Type 506, a luxury
nand-built electric scooter that won Czech Motorcycle of
the Year in 2019. His expertise in brand revitalization,
manufacturing, and strategic growth positioned Cezeta at
the forefront of the European EV market, attracting a
passionate community of riders and investors alike.

To this date, he is the only person in the Czech Republic to
have successfully homologated an A1 e-scooter.

With over 10 years' industry experience, he has built-up a

network of experts that can assist in all aspects of the Type
507 project. The extensive technical difficulties arising

from regulations provide an effective barrier to
competition from others without this experience.
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Barriers (o Enlry
Branding: we have EU
trademarks for the Cezeta brand

Prague name and logo, as well as
‘ ) owning .com and other

30,330 motorcycles were sold in CR in 2024. significant country domains.

This market alone is more than big enough to L

satisfy our business plans. Technical: it's a highly-regulated

market that requires specialist
knowledge. Few people have
this experience.

Localised/realistic: plan
focuses on dominating CZ/SK
Vienna and later expands to nearby
markets.

Bratislava



Revenue & Pricing

The Cezeta Type 507 will be 50% cheaper than the previous Cezeta Type 506.

TYpPC 506 1Vpe 507

333,000 Kc 165,000 Kc
Luxury Premium
5% gross margin 40% gross margin’

In addition to profit on sales, a more significant amount of profit is earned in future
years from repairs and maintenance. The product is technically complex and the
customers have no other options in this regard.

‘estimated in year 3



Financial Projections
We estimate valuation to triple during the first 3 years to approx 145m Kc.
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Opportunity: B

We are seeking 10m K¢ in seed equity capital to launch the Cezeta Type 507. There are detailed
plans for how this will be invested, the vast majority of which will be held in the balance sheet as

Intellectual property (finalising the vehicle and homologation) and part stocks. The most significant

expense will be making pre-order sales of 50 scooters, the deposits from which will be used to
finance operating costs.
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We have a clear exit strategy. After three years, the company will be established and proﬁtable
but still with significant possibilities for further expansion throughout Europe. \We see it as belng

attractive to Asian manufacturers who have an appetitie for European heritage brands (e.g. Roy
Enfield. Norton. Jawa) or a local manufacturer who seeks to diversify away from the car |ndustry
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DISCLAIMER

General:

The information provided in this presentation pertaining to Cezeta ("Cezeta" or the "Company"), its business assets, strategy and
operations is for general informational purposes only and is not a formal offer to sell or a solicitation of an offer to buy any securities,
options, futures, or other derivatives related to securities in any jurisdiction and its content is not prescribed by securities laws.
Information contained in this presentation should not be relied upon as advice to buy or sell or hold such securities or as an offer to sell
such securities. This presentation does not take into account nor does it provide any tax, |ega| or investment advice or opinion regarding
the specific investment objectives or financial situation of any person. While the information in this presentation is believed to be
accurate and reliable, Cezeta and its agents, advisors, directors, officers, employees and shareholders make no representation or
warranties, expressed or implied, as to the accuracy of such mformahon and Cezeta expressly disclaims any and all liability that may
be based on such information or errors or omissions thereof. Cezeta reserves the right to amend or replace the information contained
herein, in part or entirely, at any time, and undertakes no obligation to provide the recipient with access to the amended information or
to notify the recipient there of.

The information contained in this presentation is intended only for the persons to whom it is transmitted for the purposes of evaluating
the Company. The information contained in this presentation supersedes any prior presentation or conversation concerning the
Company. Any information, representations or statements not contained herein shall not be relied upon for any purpose.

Neither we nor any of our representatives shall have any liability whatsoever, under contract, tort, trust or otherwise, to you or any
person resulting from the use of the information in this presentation by you or any of your representatives or for omissions from the
information in this presentation. Additionally, the Company undertakes no obligation to comment on the expectations of, or statements
made by, third parties in respect of the matters discussed in this presentation.

Confidentiality:

This presentation is confidential and is intended, among other things, to present a general outline of the Company. The contents are not
to be reproduced or distributed to the public or press. Each person who has received a copy of this presentation(whether or not such
person purchases any securities)is deemed to have agreed: (i)not to reproduce or distribute this presentation, in whole or in part,
without the prior written consent of the Company, other than to legal, tax, financial and other advisors on a need to know basis, (ii) if
such person has not purchased securities, to return this presentation to the Company upon its request, (iii) without the prior written
consent of the Company, not to disclose any information contained in this presentation except to the extent that such information was (a)
previously known by such person through a source(other than the Company) not bound by any obligation to keep such information
confidential, (b) in the public domain through no fault of such person, or(c)lawfully obtained at a later date by such person from
sources(other than the Company)not bound by any obligation to keep such information confidential, and(iv)to be responsible for any
disclosure of this presentation, or the information contained herein, by such person or any of its employees, agents or representatives.



